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Businesses Know Big
Data is Important...
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Big data is ranked as the top ICT 72 0 O.nd are
priority for businesses in 2015. i . c .
of respondents say ‘big H
data insights improve our Orn eSSI ng
The level of confidence correlates with their big data maturity. competitive advantage’. . .
We identify three stages of maturity: ItS Pote n t I O_ l
The most confident are the Data-explorers Data-laggards,
Datarati, who show a show some competence in whose approaches are 0
strong competence in their their big data approach: lagging behind, are least O
big data approach: confident:
of respondents are
already seeing business
8 1 / 7[' 6 2 benefits from big data.
They are putting big data to use in a wide variety of use cases:
agree that big data agree that big data agree that big data
improves their improves their improves their ) .
competitive advantage. competitive advantage. competitive advantage. Implemented / Currently upgrading Planning to implement in the next 12 months
(performancesecunty) 38% 27%
Top two drivers of big data are: Inventory management 35% 27%
« Better decision-making and improved business planning Custamer segmentation 33% 30%
e Improved data quality and consistency Product development 31% 32%
\_ Document analytics 30% 32%
Rk it 0% 2%
Diagnostic and ggg:ﬁmgs 30% 30%
Trading and risk analytics 29% 32%
W oty % %
(e, predicine mamenancd 22 B
roduct pricing analytics 28% 30%
a e
experience optimisation 28% 32%
Businesses Face Many Challenges
y g Brand sentiment analytics 25% 31%
in Ach ievi ng B|g Data Success it atacnaltcs 25% 50%
Supply chain analytics 25% 30%
Next best action prediction 20% 31%
Businesses recognise a wide range of challenges in implementing their big data strategies,
with the top two being ‘data security & privacy’ and ‘data quality’. Importantly, challenges On average:
relating to skill and cultutral requirements — i.e., human and business elements — are
ricognT\;ed as bewngt; as mgnlﬁcgnt ?s issues of data acll-nd t[ech;olog)f/,tﬁs the examtp[es rlwere Dataratiore Data-explorers Data-laggards
show. isisa pgstl |vde mgg,‘ md |ct:o inga grow[mg un frs anding of the organisational implementing 8 of are implementing are implementing
changes required to drive big data success in large enterprises. P e G, Sortho
For example:
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Lack of adequate user An insufficient culture to embrace Change management is as
training is regarded as only data-based decision-making much of a challenge as Ve N
slightly less challenging support is as much of a challenge lack of data standards.
than data quality. as legal and regulatory compliance. Data S e C U rity
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management
\ Legal and ‘ n
Lack of Lack of data
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32% user training 24% regulu.tory 27% standards
compliance 3 7 (y
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of respondents rate data security & privacy
as one of their biggest challenges when
implementing big data strategies —
the top challenge in the survey.
D t l't EU regulations and growing consumer
O. O. U O. I y Even for the Datarati, concerns over data privacy mean that
quality is still an issue: businesses need to decide how to implement
data privacy in order to build trust among
5 5 (y LI 5 cy consumers and remain compliant.
of respondents lack of Datarati respondents
strong enough i lack strong enough
processes to ensure U 0 processes to ensure
data quality. data quality.
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Poor data quality leads, among other things, to a lack of trust in big data when making B ut B u S | n esses
executive decisions. Businesses currently trust past experience or their gut instinct as
g Feel Confident
To what extent do you trust these approaches when making executive decisions? Of Ove rCO m I n g ‘
32%
Post experience related to I s2% Complete tust C h a I Ie n g es ‘/
the decision being made I 1% B Sometrust
2%
[0 Little trust Over the next 12 months, 0
33% No trust respondents expect their 7LI
I 51 % eompanies ik taigreates 0
My own gut instinct e proportion of their business of respondents expect to
2% decisions based on quantitative see a positive return on big
% g:;’l“;;;:’?s"% mformanon and analysis rather data investments within 12
27% than experience, gut feeling or months of implementation.
Big data analysis related to 529 opinion:
the decision being made
I 9%
2% Today 8%
o,
\ 33 A of Datarati have complete
Q trust in big data analysis when
v making executive decisions. They look to big data initiatives to empower closer engagement
o with customers, enable them to gather better business
Only 1 7 /0 of Data-laggards do. information, and support overall employee productivity.
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Help is Welcomed 0 et
p 5 3 A) into how businesses
are acting on the
of respondents are either i £ big dat
already using third-party promise of big data
When choosing a supplier the top four things support, or will be in the inour report:
looked for by decision-makers are: next 12 months. B . D
Proven Strong Industry- Technical | n este rn
results brand specific expertise W
47 % 43% 41 % experience 36% d
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All data is from a January 2015 commissioned survey

conducted by Forrester Consulting on behalf of Xerox.
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